= SOCIAL
MEDIA
BIBLE




E1FFIRS  03/31/2009 4814824 Page 2



= SOCIAL
MEDIA

LON
SAFKO
DAVID K.
BRAKE

TACTICS, TOOLS, AND STRATEGIES
FOR BUSINESS SUCCESS

WILEY
John Wiley & Sons, Inc.



E1FFIRS

03/31/2009 4814824 Page 4

This book is printed on acid-free paper. &
Copyright © 2009 by Lon Safko and David K. Brake. All rights reserved.

Published by John Wiley & Sons, Inc., Hoboken, New Jersey.
Published simultaneously in Canada.

No part of this publication may be reproduced, stored in a retrieval system, or transmitted in any form or
by any means, electronic, mechanical, photocopying, recording, scanning, or otherwise, except as
permitted under Section 107 or 108 of the 1976 United States Copyright Act, without either the prior
written permission of the Publisher, or authorization through payment of the appropriate per-copy fee to
the Copyright Clearance Center, Inc., 222 Rosewood Drive, Danvers, MA 01923, (978) 750-8400, fax (978)
646-8600, or on the web at www.copyright.com. Requests to the Publisher for permission should be
addressed to the Permissions Department, John Wiley & Sons, Inc., 111 River Street, Hoboken, NJ 07030,
(201) 748-6011, fax (201) 748-6008, or online at http://www.wiley.com/go/permissions.

Limit of Liability/Disclaimer of Warranty: While the publisher and author have used their best efforts in
preparing this book, they make no representations or warranties with respect to the accuracy or
completeness of the contents of this book and specifically disclaim any implied warranties of
merchantability or fitness for a particular purpose. No warranty may be created or extended by sales
representatives or written sales materials. The advice and strategies contained herein may not be suitable
for your situation. You should consult with a professional where appropriate. Neither the publisher nor
author shall be liable for any loss of profit or any other commercial damages, including but not limited to
special, incidental, consequential, or other damages.

For general information on our other products and services or for technical support, please contact our
Customer Care Department within the United States at (800) 762-2974, outside the United States at (317)
572-3993 or fax (317) 572-4002.

Wiley also publishes its books in a variety of electronic formats. Some content that appears in print may
not be available in electronic books. For more information about Wiley products, visit our web site at
www.wiley.com.

Library of Congress Cataloging-in-Publication Data:

Safko, Lon.

The Social media bible : tactics, tools, and strategies for business success / by Lon Safko
and David Brake.

p. cm.

Includes index.

ISBN: 978-0-470-41155-1 (pbk.)

1. Internet marketing. 2. Social media—Economic aspects. 3. Online social networks—
Economic aspects. 4. Electronic commerce. I. Brake, David, 1966- II. Title.

HF5415.1265.S24 2009

658.8'72—dc22

2009010838

Printed in the United States of America

10987654321



EIFTOC_1

03/30/2009 5

CONTENTS

INTRODUCTION

ACKNOWLEDGMENTS

CHAPTER 1
CHAPTER 2
CHAPTER 3
CHAPTER 4
CHAPTER &
CHAPTER 6
CHAPTER 7
CHAPTER 8
CHAPTER 9
CHAPTER 10
CHAPTER 11
CHAPTER 12
CHAPTER 13
CHAPTER 14
CHAPTER 15
CHAPTER 16

PART |

Background Basics and Tactics

What Is Social Media?

The Social Media Ecosystem

Say Hello to Social Networking
Everyone’s a Publisher

It's Not Your Father’s E-Mail

The World of Web Pages

The Internet Forum

The Ubiquitous Blog

The Wisdom of the Wiki

A Picture Is Worth a Thousand Words (Photo Sharing)
Talking About the Podcast (Audio Create)
Got Audio? (Audio Sharing)

Watch Out for Vlogs (Video Create)

Got Video (Video Sharing)

Thumbs Up for Microblogging

Live from Anywhere—It’s Livecasting

theSocialMediaBible.com

XV

21

43

69

95
117
145
161
181
193
207
223
237
251
263
287



EIFTOC_1

03/30/2009 6

Vi

CHAPTER 17
CHAPTER 18
CHAPTER 19
CHAPTER 20
CHAPTER 21
CHAPTER 22
CHAPTER 23

CHAPTER 24
CHAPTER 25
CHAPTER 26
CHAPTER 27
CHAPTER 28
CHAPTER 29
CHAPTER 30
CHAPTER 31
CHAPTER 32
CHAPTER 33
CHAPTER 34
CHAPTER 35
CHAPTER 36
CHAPTER 37
CHAPTER 38

CONTENTS

Virtual Worlds—Real Impact

Gaming the System: Virtual Gaming

RSS—Really Simple Syndication Made Simple
Spotlight on Search (Search Engine Optimization)
Marketing Yourself (Search Engine Marketing)
The Formidable Fourth Screen (Mobile)

Let the Conversation Begin (Interpersonal)

PART II
Tools

Social Networks
Publish

Photo

Audio

Video
Microblogging
Livecasting
Virtual Worlds
Gaming
Productivity Applications
Aggregators
RSS

Search

Mobile

Interpersonal

305
325
343
355
373
391
417

449
473
493
509
519
533
539
551
561
571
599
615
623
639
655



EIFTOC_1

03/30/2009 7

CHAPTER 39
CHAPTER 40
CHAPTER 41
CHAPTER 42
CHAPTER 43

Contents

PART 1lI
Strategy

The Four Pillars of Social Media Strategy
Your Social Media SWOT Analysis

The ACCESS Model

Evaluate and Organize Existing Resources

Your Implementation Plan

BIOGRAPHIES OF OUR EXPERTS

INDEX

Vi

673
699
717
743
757

775
787



EIFTOC_1  03/30/2009 8



